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Introduction to DCC ¢




FY 2021 highlights

Very strong performance across key metrics

Operating profit growth + Adj. operating profit up 7.3% to £530.2m
across each division + Very strong return on capital employed of 17.1%
+ Excellent free cash flow performance, FCF% of 130%

Continued development across all divisions

+ Active across each division of DCC
£ 3 7 5 m + Platform acquisition for DCC Healthcare in cont. Europe with Woérner
of capital committed to new acquisitions + Material expansion of DCC LPG’s US business with UPG & NES

DCC is committed to excellence in sustainability and energy transition

4 + Set Net Zero own emissions target by 2050 or sooner

o P + 20% CO2 reduction target 2025
NE A Z%g{& + MSCI AAA ESG rating retained MSCI
DCC

+ Proactive with our customer transition ESG RATINGS N8
/ [ccc] B [ BB [BBB| A | AA [NYN
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Our business today

DCC is a leading international sales, marketing and support
services group operating across four divisions

o0 / Revenue Operating profit
& " il f134bn  £530.2m

Locations Employees Market cap
20 13,700 c.£6.0bn ROCE Al
countries across 17.1% 386.6p

3 continents

Profit by geography Profit by division

{

m UK m DCC Retail & Oil

= RoW m DCC Healthcare
Ireland ‘ m DCC Technology
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m Continental Europe @ m DCCLPG




Proven record of growth, e —

27 year CAGR?

development and value creation 14.2%

Dividend Growth
27 year CAGR

13.9%

Free cashflow conversion
27 years

104%

s 2021

Healthcare
LPG Europe
LPG, Hong Kong

Total Shareholder Return

2001 g LPG 27 years
1994 =u R&O ad Healthcare g Macau o
1986 o Technology gyrope and Tech 6 640 A
1976 Zun R&0 Europe USA y
Flotation UK
LPG UK

Ireland UK

1 Continuing operations
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A consistent strategy since flotation,
deploying a proven business model

Our strategic objective

To continue to build a growing,
sustainable and cash
generative business which
consistently provides returns
on capital employed well in
excess of its cost of capital
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Creating and sustaining
market-leading positions

Financial discipline @/—~>

DCC’s strategy has

Development of delivered growth for
our people Ber

Extending our
geographic footprint

40 years

Creating a culture of Continuously focusing on
innovation operational excellence




Why diversity works for DCC

Significant operating profit growth across all divisions since 2008

Operating profit FY08 — FY21 (£'m) CAGR: 14.0%

‘08 - ‘21 CAGR ROCE 21
500.0 DCC Technology +7.5%

400.0 - DCC Healthcare +13.1%

300.0 A

DCC Retail & Oil +12.6%

200.0 A

DCC LPG +20.2%

100.0 +

0.0
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Facilitates Growinge our
Organic and Optionality in Maintaining returns | geographic opportfnity setin
acquisitive growth | capital allocation discipline f;‘saG“:;S: across attractive markets
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Our framework for capital allocation

-

Organic
development
and investment

Investment in capex and
working capital as we grow

Supports organic profit
growth and introduces new
capability, products or
technologies

Provides excellent risk
adjusted ROCE

DCC overview — May 2021

-

Acquisitions
at ROCE well
ahead of WACC

Remains a core
competence

£375 million committed
this year

Significant new synergistic
platforms built in recent
EETS

Very well positioned for
continued development

-

Growing
returns to
shareholders

Progressive dividend
approach core to
investment case

27 year unbroken track
record of growth, in line
with earnings growth

Focussed on capital
deployment & ROCE to
create long term value for
shareholders




Consolidating and compounding
The DCC way

Extending our ® ® Driving organic
geographic footprint : : growth
: : Europe, North

America and Asia

Operating profit!:
£530m

Scaling presence i Executing bolt-

in adjacencies $ onsin market
UK & Ireland E
176 170

Operating profit!:

1: Continuing operations
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Extending our geographic footprint: M&A

Record of integrating >300 acquisitions over 27 years

3yr avg:

Acquisitions £m (1994 — 2021): total of £3.5bn £305m

1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

10 DCC overview — May 2021




Highly cash generative business model

2021 27 Years
Cash Flow fm fm
Operating profit 530.2 4,728.8
Decrease in working capital 177.7 586.3
Depreciation and other 134.4 1,204.9
Operating cash flow 842.3 6,520.0
Net capex (146.9) (1,585.6)
Lease payments net ROU depreciation (7.6) (13.2)
Free cash flow 687.8 4,921.2
Interest and tax (108.9) (1,026.8)
Free cash flow after interest and tax 578.9 3,894.4
Acquisitions (272.6) (3,526.1)
Disposals / exceptional items (29.4) 138.2
Dividends (148.3) (1,116.7)
Share issues / buybacks - 767.7
Net cash inflow 128.6 157.5
Opening net debt (367.1) (1.6)
Translation and other 88.3 (12.0)
IFRS 16 opening transition adjustment - (294.1)
Closing net debt (150.2) (150.2)
Closing net cash excl. lease creditors 165.0 165.0
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Excellent
FCF conversion

Free cash
conversion of 130%
in 2021, 27 year
average of 104%

Strong & liquid
balance sheet

Closing net cash
(excl. lease
creditors) of
£165.0m



Record of consistent growth

27 year CAGR!

27 year CAGR

Operating profit (Em)? 14.2% EPS (pence) 11.9%

1994 2021 1994 2021

Dividend (pence) 27 year CAGR Free cash flow conversion (%) 27 Yearconversion

13.9% 160.0% 104.0%

140.0%

120.0%

100.0%
80.0%
60.0%
40.0%

20.0%

o 0.0%
1994 2021 1994 2021

10n a continuing basis
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Purpose, stakeholde
sustainability




Our purpose - Enabling people and
businesses to grow and progress

DCC

Customers Employees Investors Communities  Government
& Suppliers & Environment & Regulators

* Essential energy * Ensured safetyand ° Adj. operating * Committed to net * Engaged with
products to >8m wellbeing of our profit +7.3% zero by 2050 (or governments and
consumers 13,700 employees sooner) regulators on

* ROCE increased
¢ Rolled out to17.1% e Will reduce our

solutions to the
energy transition

* Helped healthcare
systems cope with

. inclusion and e . own emissions by
Covid-19 . . .. e 27 consecutive
. diversity training L 20% by 2025
* Enabled WFH in year of dividend
across the Group
Technology growth
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DCC is committed to sustainability

We have a net zero emissions target by 2050 or sooner for our own operations;
20% reduction by 2025
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We are guided by a consistent set of core values

\4

OQUR BUSINESS
IS BUILT ON TRUST

AFETY
@ S

FORUS, SAFETY
COMES FIRST

DCC

Core
Values

(-'\) PARTNERSHIP 'ﬁ" EXCELLENCE

DRIVEN TO EXCEL IN
EVERYTHING WE DO

16 DCC overview — May 2021




DCC is committed to excellence in sustainability

yyy

.V.V.§

Ranked AAA and a
leader among its
category (industrial
conglomerates)

Disclaimer

SUSTAINALYTICS
a Morningstar company

DCC improved 15
points in the last
year: from “high”
risk to “medium” risk

M GOVERNANCE
QUALITYSCORE
HIGHEST RANKED BY |SS ESG >

Assigned highest
Governance rating

Disclaimer
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https://www.msci.com/documents/1296102/15233886/How-to-Reference-an-MSCI-ESG-Rating-Final.pdf
https://www.issgovernance.com/esg/ratings/badge/

Our business




Our markets

/

Energy

Our energy businesses are
leading providers of energy
products to a broad range of
customers.

We leverage our customer
relationships by bringing multi-
energy solutions.

Our businesses supply energy
products to >8m consumers
across 12 countries.

19 DCC overview — May 2021

Healthcare

We provide specialist services to
international health & beauty
brand owners, principally in the
nutrition and beauty sectors.

We supply medical products to
healthcare providers across all
healthcare settings.

DCC H&B operates eight high
quality facilities in UK & US.

DCC Vital supplies 30k customers.

Technology

Our technology businesses lead
by providing a broad range of
products and services.

We partner with thousands of
the world’s brands to market
and sell a range of products to
50,000 customers.

We play in consumer devices,
SME equipment, enterprise
technology solutions and Pro AV.

T e "




Essential products and services,
keeping economies moving
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Divisional introduction

DCC LPG

44% of operating profit; ROCE: 17.4%

Volume (tonnes)  Operating profit

27% of operating profit; ROCE: 19.2%

Volume (litres) Operating profit

|
@ DCC Retail & Oil DCC Healthcare @ DCC Technology @

15% of operating profit; ROCE: 18.7%

Revenue Operating profit

14% of operating profit; ROCE: 12.3%

Revenue Operating profit

2.3m

Volume by Segment

£231.3m

10.2bn

Volume by Segment

£144.8m

£655.4m £81.7m

Revenue by sector

£4.5bn

Revenue by Product

£72.4m

mC&l cal ﬂ
|| % m Consumer electronics
= Retail = Retail m H&B brand 5% m Computing
®m Domestic owners 6% = Audio V‘S_“a'_ _
Domestic % m Agricultural m Healthcare ' :EZ::::;C:::;E :::::ems
Agricultural & lc\)/lta;]r;rr\e providers Servgr & Storage
other zamlng hardware
m Other
Customers Countries Customers Countries Customers Countries Customers Countries
940K 10 900K 8 30K+ 4 50K+ 19
Trucks Employees Trucks Employees SKUs Employees Brands Employees
2,000 3,600 1,000 3,400 42K+ 2,700 2,400 4,000
Facilities Retail Sites CMO facilities Logistic Capacity
302 1,143 8 270K m?2
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DCC LPG




DCC LPG

A leading liquid petroleum gas Yoo
(“LPG”) sales and marketing volumes (tonnes) 2.3mT
business, with a developing Operating profit £231.3m
business in the retailing of ROCE 17.4%
natural gas and electricity Employees 3 600
FY21 volumes by geography FY21 volumes by customer segment
2% 4%

@ m Cont. Europe \‘ m Commercial & Industrial

@ ® Britain m Domestic
= RoW m Retail

@ m Ireland m Agricultural & Other

* Volumes include natural gas sold based on the equivalent calorific value of LPG measured in tonnes:
1MwH of natural gas = 0.076 tonnes of LPG
1 tonne of LPG = 1,969 litres of LPG
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DCC LPG

Recurring revenue, cash generative & high
ROCE business

LPG is used by a Global business with significant
varied customer market presence in 10 countries in
base for: Europe, Asia and the US
Heating Over 40 years industry experience
Cooking Partner of choice for oil majors in
Hot water asset divestment
Industrial / Developing position in adjacencies of
agricultural natural gas, electricity and industrial
processes and refrigerant gases — leveraging our
sales and marketing capability under
Transport (incl. established gas brands
forklift truck
operators) Platforms for further growth have

been established in the German, Asian
and US markets

Propellants
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DCC LPG

Operating model

DCC LPG Value Chain Our major brands

& ke = OOET
Gaz

Fairopéent

VOPE

HICKSGAS

K’ue\o

BENEGAS” ¢ Butagaz

® EEm

ENERGY Licensee

Ay PACIFIC "m
\=7COASTENERGY v b s
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DCC LPG

Business of scale with global presence

Large Market Positions: #2 France, Britain and Ireland; #1 Norway, Sweden, Netherlands

Hnngy(nng

Volumes Customers Trucks Employees Facilities

Business Statistics FY 2021: 2.3m 940 k* 2,000 3,600 302

Tonnes

*excludes consumers who purchase our cylinders from retailers
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8

WASHINGTON

2

OREGON

WYOMING

P

COLORADO

1 DCC Propane location
2-9 DCC Propane locations

10 or more DCC Propane locations

FY21 case study: LPG in the US

Up to ~6t" in US LPG

DCC entered the US LPG market in April 2018.
To establish our position, we have committed
$445m in acquisition capital.

The US is a fragmented market, where DCC can
execute its roll-up strategy.
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MICI-;'GAN CONNECTICUT
14

23 JANDIANA

4 INLLINOIS . WEST
Y. 3 VIRGINIA
L ERIOLIR KENTUCKY
12

TENNESSEE NORTH ~AROLINA
23 11 3

10 5
SOUTH CAROLINA

ALABAMA
MISSISSIPPI GEORGIA

p
2

FLORIDA

In FY 2021, DCC acquired UPG and NES Group

Now top 10 player in the US propane market, but
less than 2% market share

Our customers are off-grid and the majority are
domestic, agricultural and SME




DCC LPG

LPG delivering growth

Driving organic
A growth
)

Growing

market share
Driving
growth

Qil2LPG conversions

Innovation &
digitalisation

New applications
for LPG

New divisional
Current management

capabilities : structure
implemented

Devolved, empowered
and incentivised
management teams
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Scaling
in adjacencies

Natural gas & electricity

Medical gas &
refrigerants

Renewables —
biomass / pellets

LNG
Bio LPG

Extending our
footprint

Bolt-on acquisitions
in existing markets

Entering new
geographies

Established market Common global

position in 10 countries LPG ecosystem
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DCC Retail & Oil

Evolving to be a leader

in low emission liquid fuels
and energies; and related
products and services

FY2021
Volumes (litres) 10.2bn
Operating profit £144.8m
ROCE 19.2%
Employees 3,400

FY21 volumes by geography

@

m Britain
m Cont. Europe

m [reland
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FY21 volumes by customer segment

r
&

m Commercial & Industrial
m Retail

®m Domestic

m Agricultural

m Marine

m Other

T’




DCC Retail & Qil
Recurring revenue, cash generative & high
ROCE business

32

Retail stations and fuel cards
for consumers and commercial
customers

Liquid fuel distribution for:
* Transport

* Heating

* Industrial / agricultural

processes

Developing position in
adjacencies such as:

* Roadside services

* EV charging

* Lubricants

* Marine and aviation fuels

DCC overview — May 2021

Established market
position in eight countries
with a platform to grow
the business across
Europe

Over 30 years industry
experience

Consolidator of
fragmented markets

Partner of choice for
energy distribution




DCC Retail & Oil

Operating model

DCC Retail & Oil Value Chain

Our suppliers
oile’ E
S Sev )
Ea andre y Importation temmn:

Our customers

A G mn @ We o= B
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Our brands
@ &
A 4 =Express
— € uelcar
o NI -
@certas
| EnergleDirect Denceg
Sweaenerg;‘
Carltén
BROGAN FUELS
CP L PETROLEUM

SCOTTISH
FUELS

-

DCC‘ @
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DCC Retail & Oil

A business of scale

Business Statistics FY 2021

Volumes Customers  Trucks Employees Facilities
10.2bn 0.9m" 1,000 3,400 280
Litres

Retail petrol sites operated (1,143) / supplied (2,609")

Britain France Sweden Norway

865 456 363 249
Austria Ireland Denmark

280 159 237 ,
EV chargers on retail sites

Britain France Norway

29 52 32

*Excludes retail service station customers / consumers
tIncludes sites operated
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DCC Retail & Oil

Retail & Oil driving growth

Driving organic Scaling Extending our
@ growth in adjacencies footprint
Differentiated fuels Lubricants Development of retail
strategy network

Driving Adblue
Penetration of premium Development of HGV &

growth fuels EV Charging & road side bulk fuels offer
services

Sales excellence Geographic expansion
Bio-fuels/HVO/E85

Digitalisation

Non-fuel retail

Broad energy and Devolved, empowered Established market
related services and incentivised position in 8
portfolio management teams countries

Low cost to
serve model

Current
capabilities
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DCC __ Ithcare




DCC Healthcare

A leading healthcare —
. . e Revenue £655.4m
ousiness, providing products S —— -
. ./m
and services to health &
ROCE 18.7%
peauty brand owners and
. Employees 2,700
nealthcare providers

Revenue by sector Revenue by geography
m H&B brand ﬁ = Britian
owners m US
m reland

® Healthcare
providers
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DCC Healthcare

Strategically well placed for growth

Market dynamics

Increasing . Lifestyle Trendto |Government| Increasing . Fragmented
Demographics . . . . Innovation
demand factors outsourcing policies regulation markets
4d Growth opportunities PP

DCC Vital

Products for regulated healthcare markets
(predominantly government funded)

DCC Health & Beauty Solutions

B2B contract services related to
consumer products
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DCC Healthcare

DCC Health & Beauty Solutions — What we do

39

Our Services

o

1Y

Product development,
contract manufacturing
and packing of health
& beauty products

Our Customers

3 <5
— [em) M@

Health & Specialist Direct sales/
beauty brand health & mail order
owners beauty companies

retailers

DCC overview — May 2021

DCC Health & Beauty Solutions

Builds long term partnerships with international health & beauty brand
owners, providing specialist services including NPD, formulation,
manufacturing and packaging in Europe and the US

 Eight high quality facilities producing tablets, capsules, soft gels,
powders, creams, liquids

* Packaging formats: pots, blisters, sachets, stickpacks, tubes, bottles,
pumps, sprays

A selection of brands we support:

(@) _
viraBiotics  ESTEE LAUDER nuun

P&G Health ORIFLAME L
1/ oMecA @ i
PHARMA




DCC Healthcare

DCC Health & Beauty — product categories

Facial and
snm '\ Bodycare

Suncare and ® Sport, Qiet
Self Tanning % and Active
Lifestyles
O Nutritional Stay Well /
Haircare Enhance
Healthcare Cream & Liquids Health
O Beauty
Men’s Health Worlnﬁn's
& Grooming Healt

OTC and a rn

Medical Devices Baby and

Children’s Health
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DCC Healthcare

DCC Vital - What we do

Our Suppliers DCC Vital
@(? o @@ S Sales, marketing and distribution of own and third
90 9‘7 party medical and pharmaceutical products to
Third party brand owners Own brand/licence products providers across all sectors of the healthcare

market in Britain, Germany, Switzerland & Ireland
Our Services

[ d
FY21 Gross profit by product:
. 4 o 5 am

Sales marketing Portfolio Procurement Vendor Supply chain
and distribution development Management management
and logistic B Own Brand
services .
m Third Party
Our Customers FY21 Gross profit by channel:
ﬁ <C/70 ﬂ h A ® Hospitals
Hospitals Primary Care Fragmented healthcare
(GPs and Community Care) settings P/ m Retail / wholesale

® Primary care
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DCC Healthcare

DCC Vital — Own & third party products

Own brands

Worner

Williams’
i B o Medizinprodukte und Logistik GmbH

-:-. Fannin SKINTACT
Eﬁ#

Caring for life

Exclusive Partners

BIO RAD @ CareFusion & DEMO s.A.

icu & o, OMRON
PORTEX SmithNephew e
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AasS*
>
4
CSL Behring

Biotherapies for Life™

D

SIEMENS




DCC Healthcare

Healthcare delivering growth

Driving organic Scaling presence
@ growth in adjacencies
Positive market New H&B
- dynamics product formats
Driving
growth Innovation Expanding own-brand

medical products
Capacity investment in

DCC H&B Solutions Fragmented healthcare
settings

High quality
infrastructure and Established
strong regulatory market
capability positions

Devolved,
Current empowered and
capabilities incentivised
management
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Extending our
footprint

Bolt-ons in existing
markets

Geographic expansion

Scaling our US and
European positions

Comprehensive
sales channel
coverage



oas = A

——

i

S—
———
“\_

<

FY21 case study: DCC Vital acquires Worner

European platform in medical products

. *  Worner - focused on the primary care sectors in Germany and
DCC Healthcare (H&B and Vital) has an Switzerland — is DCC Vital’s first acquisition in continental Europe.

excellent record of organic grOWth' *  The acquisition builds on DCC Vital’s market leadership position in
the British primary care sector, offering significant synergies.
DCC Vital sells a broad range of own and Wérner is a leader in the fragmented German and Swiss market.
third-party medical products into hospital, It has a pipeline of bolt-on acquisition opportunities.

community and primary care sectors.
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DCC Healthcare

Sustainability initiatives

DCC Health & Beauty:

Our facility in Wales has installed 2 wind turbines and almost
900 solar panels

Our UK businesses have all switched to 100% renewable sources
of electricity

Our UK beauty business recycle 30,000 pallets a year, saving
7,500 trees being felled for timber

Our UK tableting facility installed voltage optimisation to reduce
power consumption

DCC Vital:
Primary care:
1. Reduced its CO2 emissions by 20% in FY 2021
2. Sent none of its waste to landfill
3. Recycled 63 tonnes of cardboard and 28 tonnes of plastic

DCC Vital’s logistics operations diverted its waste from landfill
and installed destratification fans in our warehouses to reduce
energy consumption
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DCC Technology

FY2021

A leading route-to-market and  Revenue £4,483m
supply chain partner for global  Operating profit £72.4m
technology brands ROCE 12.3%
Employees 4,000

DCC Technology operates in 19 countries, across the consumer, B2B and enterprise
markets and principally under the @Xer[l1S brand.

501000"' Consumer,
2,400 retail, etail, B2B and
industry reseller and Enterprise
suppliers telco end-users

customers
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DCC Technology

At a glance

The obvious partner for
a new supplier to access
Retail and B2B markets

DCC Technology delivers an industry-
leading and innovative range of
services and value-add solutions

Key Facts

50,000+

reseller & retailer customers

>270,000m?

logistics capacity

Specialists in consumer,
B2B and enterprise markets
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Our Business

Product focus & breadth
datacentre, security, IT,
mobile, AV home, music

Channel specialists
business, retail,
mobile, supplies

Our Partners

&
e

Market insight

and alignment,

public sector, business,
smart home, cloud

Logistics, supply chain,
marketing, retail, digital,
technical installation &
support, refurb

e

: ao
D&ALTechnologies U

VA
intel) ooculus  aA=is LD ‘
( ¢

N ETG EAR= xa- @ !;Gm SAMS UNG =E1 Microsoft
JOHN
SoRs < B ===
Carrefourx & PARTNERS
€osrco % mazoncom Walmart Harvey Norman®




DCC Technology

An integral part of the Tech supply chain

Creating value for customers and suppliers

2,400+

global

technology
brands and
manufacturers

Our Suppliers
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A5 - ¢

Proactive Category product Product sourcing, Product lifecycle
sales & & technical website & category solutions
marketing expertise management

< & e £

End-user Kitting, Demand & logistics Stock hubbing,
fulfilment, white localisation & management, bundling &
label services & customisation including returns
in-store of products import/export management
positioning

DCC Technology activities and services

@ ©

Retail Etailers

& O

Resellers Integrators

Our Customers




DCC Technology

Footprint across Europe, North America & Asia
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DCC Technology

Technology delivering growth

Driving organic Scaling presence Extending our

@) growth in adjacencies footprint

Differentiating through Strong specialist capabilities Enhanced capabilities in
customer value in Retail, B2B, Pro AV, existing geographies
D . . Mobile, Enterprise
rivi ng Providing market access for brands Geographic expansion
growth Developing expertise in Security,
Simplifying complex supply chain Services, Software & Cloud Global supply chain capability

Enabling the Retail Revolution Developing complementary 7
own-brand offering TheM&?People (J B\@

White label proposition ~AMACONM

Developing focused sales expertise

Central infrastructure Direct presence

delivering business in 19 countries,
intelligence and capability to
operational efficiency serve globally

Divisional Devolved, empowered
management and incentivised
structure management teams

Current
capabilities
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DCC Technology

Sustainability initiatives

UK UK Nordics

* Installing solar system to * Provides a second-life toused Investing in new box folding
provide approximately 40% of and unwanted phones, and sealing machines, lowering
our electricity requirement for reducing the number of units the amount of cardboard used
the National Distribution that may otherwise end up in and space taken up in transport
Centre landfills around the UK e  Estimate that 80% of items

shipped previously in large

* Reduced stretch wrap and boxes will be shipped in a

pallet top sheet material by smaller box

25%: some 18 tonnes of plastic
material at its three logistic
centres in the UK
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Enabling energy tr
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“Legere pour
vos bras...
et pour la planéte!



EV fast chargers: up
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Case study 1: EV charging in Norway

DCC invests in fast-
growing EV charging

Investing in Norway in fast-growing
electric charging in partnership with a
leading utility provider in the Nordics

* Seven new locations recently added,
generating strong returns for DCC

* Sold more than 1m kWh of renewable
electricity from our chargers

* Pipeline to double the number of locations
and chargers within a year



Biofuel: now ofroad . .
transport fuel supplied by DCC,,;__._'_'" ;

up from <7% in 2018
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Case study 2: HVO

HVO: DCC’s
customers reduce
emissions by 80%

We are accelerating the growth of HVO in
Sweden: primarily to bulk customers, but
now developing in retail too

* HVO is produced mainly from food
industry waste

* Increase to 37 locations offering HVO at
the pump (up 10% annually)

* Breadth of customers/uses: transport;
construction; municipalities and marine



Case study 3: Oil-to-LPG

Oil-to-LPG: DCC’s customers reduce their CO,
emissions by around 20%

-

Thanks to the switch,

Tamnavulin passe#

MCPD legislatic ’
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https://www.youtube.com/watch?v=SzaFkJBW2_M

DCC is leading energy
customers on the transition:

01

02

Oil-to-LPG: DCC’s
customers lowered their
CO2 emissions by 4,200t

03

Our renewable electricity
customers number over

100,000 in Ireland A UsQUA
15% DE GAZ
' BIO-SOURCE

04 DANS CETTE

Entered solar installation
business in France

05

New biolLPG cylinder
introduced in France
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First to bring sustainable
aviation fuel to Denmark




Disclaimer

This presentation does not constitute an invitation to underwrite, subscribe for or otherwise acquire or dispose of any shares or other securities of DCC plc (“DCC”).
This presentation contains some forward-looking statements that represent DCC’s expectations for its business, based on current expectations about future events,
which by their nature involve risk and uncertainty. DCC believes that its expectations and assumptions with respect to these forward-looking statements are
reasonable; however because they involve risk and uncertainty as to future circumstance, which are in many cases beyond DCC’s control, actual results or
performance may differ materially from those expressed or implied by such forward-looking statements. DCC undertakes no duty to and will not necessarily update
any such statements in light of new information or future events, except to the extent required by any applicable law or regulation. Recipients of this presentation
are therefore cautioned that a number of important factors could cause actual results or outcomes to differ materially from those expressed in or implied by any
forward-looking statements.

Any statement in this presentation which infers that transactions may be earnings accretive does not constitute a profit forecast and should not be interpreted to
mean that DCC’s earnings or net assets in the first full financial year following the transactions, nor in any subsequent period, would necessarily match or be greater
than those for the relevant preceding financial year.

Your attention is drawn to the risk factors referred to in the Principal Risks and Uncertainties section of DCC’s Annual Report. These risks and uncertainties do not
necessarily comprise all the risk factors associated with DCC and/or any recently acquired businesses. There may be other risks which may have an adverse effect on
the business, financial condition, results or future prospects of DCC. In particular, it should be borne in mind that past performance is no guide to future
performance. Persons needing advice should contact an independent financial advisor.
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